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Cultural adventures engage Camp Long soldiers

CAMP LONG - Wonju, Republic of Korea – Soldiers here are invited regularly to a cultural adventure that increases their knowledge of Korea and strengthens community relations.tc "Camp Long — Soldiers here are invited regularly to a cultural adventure that increases their knowledge of Korea and strengthens community relations."
Ko, Tal-song, the community relations officer for Camps Long and Eagle, takes soldiers to places of local interest.  He has arranged trips to a kimchi factory, to professional basketball games, ski trips and to scenic get-aways in the Wonju area.tc "Ko, Tal-song, the community relations officer at Camp Long, takes  soldiers to places of local interest. He has arranged trips to a local kimchi factory, to professional basketball games and to scenic get-aways in the Wonju area."
On April 18, Ko and about 40 people stationed at Camp Long boarded a bus to tour Yoju, known for its pottery and historic sites.tc "On April 18, Ko and about 40 people stationed at Camp Long boarded a bus to tour Yoju, known for its pottery and historic sites."
First stop was at the birthplace and memorial for Empress Myungseong, the last Korean Empress.tc "First stop was at the birthplace and memorial for Empress Myungseong, the last Korean Empress."
The next stop was at the tomb of King Sejong.  During his 32-year reign, King Sejong commissioned the creation of the Korean alphabet, astronomical and musical instruments, and revised music notes.  In the fields of politics, economy, national defense, and education, King Sejong is unsurpassed in Korean history.tc "The next stop was at the tomb of King Sejong. During his 32-year reign, King Sejong commissioned the creation of the Korean alphabet, astronomical and musical instruments, and revised music notes. In the fields of politics, economy, national defense, and education, he is unsurpassed in Korean history."
Following lunch at a Chinese restaurant, the group toured the Yoju World Ceramic Place, including a studio with hands-on pottery demonstrations, before shopping for pottery at local shops.tc "Following lunch at a Chinese restaurant, the group toured the Yoju World Ceramic Place, includuing a studio with hands-on pottery demonstrations, before shopping for pottery at local shops."
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